
#1 Total Experience
Club apps and technology shift from transactional tools to 
member engagement as user experiences unite with 
one-to-one auto-communications, check-in processes, and 
o�ers integrated with sta� tools like tablets.

#3 Decision Intelligence (DI)
DI incorporates explicit understanding of decisions, evaluates 
outcomes, and adds feedback to improve future decisions, 
helping clubs navigate uncertainty and identify trends.

#5 Augmented Reality (AR) Integration
Jumping out of the gaming world, AR allows clubs to create 
experiences that connect with prospects and display their 
clubs and o�erings in the best way.

#7 Digitization, Datafication, and Virtualization
In 2020-21 we adjusted to the virtualization of common 
interactions ranging from the o�ice to dining to fitness clubs. 
In 2022, clubs will experience the “metaverse” – advanced 
persistent experiences that only exist in parallel digital worlds.

#9 Health and Wellness Technology
A growing focus on health and wellness will prompt clubs to 
incorporate technology that shifts from reactive data input 
to more proactive behavior-prompt apps.

#2 Geofencing
With the omni-present GPS-enabled smartphones, 

Geofencing enables clubs to create e�ective virtual 
boundaries anywhere - in the clubhouse, on the course, or 

city blocks. Mobile users entering the defined zones trigger 
events and messages specific to them and their location. 

#4 Hyper Automation
Through tools including process automation and AI, Hyper 

Automation enables clubs accelerated growth and resilience 
by rapidly identifying, vetting, and automating as many 
processes as possible for increasingly better informed 

decision making.

#6 Distributed Experiences
Clubs will adapt to the rise in remote and hybrid experiences 

and create frictionless member experiences that enable 
people to engage on their preferred platforms at their 

preferred time. 

#8 Transparency, Governance, and Accountability
Clubs will focus on six elements of trust – ethics, integrity, 

openness, accountability, competence, and consistency – as 
members monitor how data is collected, used, and stored. 

#10 Everything-as-a-Service (XaaS)
XaaS reflects a push to the Software-as-a-Service (SaaS) 
method for delivering everything. Clubs must accelerate 

innovation in ways that foster deep engagement 
and member loyalty.
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